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Construction of the social space of Aalborg 

Aalborg is a city of 162 000 inhabitants undergoing a rapid transformation from an industrial to a 

post-industrial economy. From a sample of 1600 persons between 18 and 75 years old, drawn from 

the city’s population, 1174 persons (73, 4 %) were interviewed. Of the remaining 326, 204 refused 

to participate (12,8 %), 181 were not reached, and 41 could not be interviewed due to illness etc. 

The interviews were conducted by phone, as several recent surveys in Denmark based on interviews 



in the respondents’ homes have been blemished by low response rates (cf. Gundelach 2002, 

Andersen 2004), while telephone surveys in the same period have had both a higher response rate 

and a less distorted dropout (for instance Togeby 2004). This choice, however, put limitations both 

on the number of questions (140) and the kind of questions to be asked. 

The data collected have been subjected to a number of analyses in order to reveal 

hidden structures, by help of multiple correspondence analysis. We have chosen to construct the 

local space of social positions based on capital indicators as “active elements” as the first step of 

analysis. Thereafter this construction has been used as a frame of analysis to derive a space of 

lifestyles composed of lifestyle elements (answers to questions about lifestyles) indicating where in 

the space they are particularly prevalent or rare. They have been treated as “supplementary 

elements”, which means that they are inserted in the constructed space after its completion and 

therefore do not affect its characteristics.i  

 

Table 1: Variables used for the construction of the Aalborgian social space 

 
ECONOMIC CAPITAL N of 

categories 
CULTURAL 
CAPITAL 

N of 
categories 

WORK RELATED 
VARIABLES 

N of 
categories 

Possession of shares, 
bonds, art collection 

2 Respondent’s 
educaton 

7 Respondent’s vocation 15 

Household income 5 Father’s education 5 Father’s vocation 4 
Value of summerhouse 3 Total 12 Type of employment 2 
Ownership of house 3   Total 21 
Value of car(s) 6 

Total 18 

 
 
Altogether ten variables were chosen (informed by Bourdieu’s choices, 1984:126 – 131); all 

different indicators of capital. Five variables are indicators of economic capital: possession of 

shares, bonds, art collection etc.; household income; ownership of a house; ownership and value of 

summer house, and idem of car(s), 18 categories in total. The next two variables are indicators of 

cultural capital: the educational backgrounds of the respondents themselves (seven categories, 

describing level and subject area) and the educational level of the father (five categories), here 

considered an indicator of inherited cultural capital (including the mothers’ education only made the 

construction more age dependent). Three variables are related to work, consisting of altogether 21 

categories: the vocations of the father (a rough indication of the social conditions under which the 

respondents were brought up); the vocation of the respondents themselves, and their type of 



employment (public/private). A complete overview of analysed variables and variable categories 

are presented in APPENDIX 1. 

 
BASIC RESULTS 
 
 
The final analysis of the chosen variable categories revealed that the two first extracted axes, which 

are our main concern in the following, together explain 59,1 % (37 % + 21,9 %) The third axis 

explains 14,4 % of the total variance, which means that a solution with three axes altogether explain 

73,3 % of the total variance (the calculations are based on ”modified eigenvalues”, see LeRoux & 

Rouanet 2004: 200 , Greenacre 1993: 145). The percentages given in the graph are the non-modified 

rates of explained variance. Their sizes are much lower than the ones presented in table . The 

modified rates are preferred since they better in gauging the true rates of explained variance.  

 

Table 1: Variances of axes, modified rates and cumulated rates 

 Axis 1 Axis 2 Axis 3 

Variance of axes (eigenvalues) 0,2522 0,2169 0,1946 

Percentages 6,06 5,21 4,68 

Modified eigenvalues 0,0286 0,01689 0,0111 

Modified rates 
37,18 % 21,95 % 14,36 % 

Cumulated modified rates 
37,18 % 59,12 % 73,49 % 

 

 

INTERPRETATION OF AXIS 1 

The graphical results from the analysis are presented in Figure 1. The first extracted axis reflects 

clearly a dimension that corresponds well with the capital volume dimension presented in 

Distinction. This is the first and most important principle of social differentiation according to 

Bourdieu. In the graph it is represented by the horizontal axis. Thus, it is rotated 90 degrees 

anticlockwise compared to Bourdieu’s model (Bourdieu 1984, 128-9). ii 

A closer examination of the results reveals that the vocation of the respondent is the most 

potent factor contributing to this first axis. In total 22,2 % of the variance of it is attributed to this 

variable. Household income is the second most important variable contributing to the first axis (19,8 

%). The third variable is education of the respondent. This variable has contributed in total by 15,8 



% to the variance. The fourth variable in order of importance is Father’s education. This variable 

has contributed by 10, 1 % to the variance of the first axis.  

Overall, the three variables related to work have contributed by 35 %, those five variables 

related to economic capital by 40 % and the two variables related to cultural capital by 26 % of the 

variance of the first extracted axis. 

 
 
Table 2: Interpretation of axis 1, 20 modalities contributing the most to axis. Variables are ranked 
according to decreasing contribution. Ctr of variables and modalities are in percent. 
 
Variables  Ctr of 

variables 
Modalitties Ctr of modalities % 

Left Right Left right 
Vocation of 
respondent 

22,23 Health p., 
Manager, Teacher 
Univ 

Pensioner 2,64, 2,67, 2,22 7,33 

Household income 19,80 > DKK 600.000 < DKK 220.000, 
DKK 221-335.000  

9,43 5,99, 2,65 

Education of 
respondent 

15,77 Bach. level. soc-
hum, bach. level 
econ, adm 

Basic level 2,37, 2,11 9,14 

Education of father 10,04 Bach. and Master 
levels. 

Basic level 3,40, 1,96 3,79 

Vocation of father 9,06 Manager Unskilled worker 4,27 4,28 

Ownership house 7,41  Rented housing  5,51 

Value of car 8,16 > DKK 500.000,  
DKK 201-350.000 

 3,45, 2,36 
 

 

Sector of 
employment 

3,50 Public  3,39  

 39,96 38,69 

78,65 

 
 

The logic of this first axis is quite evident: it has a hierarchical structure. When moving from 

the right to the left along it, all indicators of both cultural and economic capital are increasing in 

value. Three lines that join categories belonging to the same variables highlight this feature. The 

three variables (Father’s education, Household income, Value of car(s)) all begin on the right-hand 

side with their lowest value. Then they all increase monotonously in value when moving leftward 

and end to the left with their highest value. Further, attributes that are associated with low social 

positions are found to the right (Father unskilled worker, Pensioner, Education basic level) and 

those that are common in high social positions are found to the left (Manager, Father manager, 

Teacher university/high school).  



 
Figure 1. The social space in Aalborg. Plane 1- 2. Categories contributing the most to the first two 
extracted axes (Ctr-values > 2 %).  Numbers in parentheses (1 or 2, or both) indicate to which. The 
sizes of the markers are proportionate to the frequencies of the categories they represent. 
 

 

 

 

 

INTERPRETATION OF AXIS 2 

The logic of the second axis – the vertical one – is of a different nature. It reveals the capital 

structure, as it is a “two-component” dimension that depicts the “relative weight” of the two forms 

of capital. In the top domain of the space economic capital outweighs cultural capital; in the bottom 

domain the reverse is true: cultural capital outweighs economic capital. It is indeed similar to the 

second most important principle of social differentiation in Bourdieu’s model of the social space, 



the capital composition dimension. At the top end we find the highest values on the indicators of 

economic capital (top left: Summer house >DKK 800.000, Car(s) value >DKK 500.000, Private 

pension etc) together with the lowest on cultural capital (top right: Father’s education basic level). 

At the bottom we find the opposite: the lowest values on economic capital indicators (bottom right: 

Household income < DKK 220.000, Car(s) value < DKK 50.000) go together with the highest on 

cultural capital (bottom left: Father’s education university master level, (respondent’s) Education 

university master and bachelor level hum/soc).  

The printout of parameters from the analysis provides further details. Thus, the most 

contributing variable to the second axis among the analysed ten is the education of the respondents 

(22,5 %). The second most important variable is the vocation of the respondents, which has 

contributed by 20,0 %. Third in order of importance is a related variable: type of employment, 

which has contributed by 11,2 %. Further, the education of the father has contributed by 9,1 %. The 

indicators of the two forms of capital contribute in equal amounts to the variance of the second axis 

(economic capital 30 %, cultural capital 32 %), while the variables related to work take the rest (39 

%). 

 

 

 

 

 

 

 

 

 

 

  

Table 3: Interpretation of axis 2, 16 modalities contributing the most to axis. Variables are ranked 
according to decreasing contribution. Ctr of variables and modalities are in percent. 
 
Variables  Ctr of 

variables 
Modalitties Ctr of modalities % 

Bottom Top Bottom Top 
Education of 
respondent 

22,45 Bach. level soc-hum, 
Master level  . soc-
hum, 

Bach. level econ, 
adm, High school, 

vocational 

12,68, 3,91 2,55, 2,46 



Vocation of 
respondent 

20,04 Health p., Teacher 
basic level, 

 3,34, 4,15  

Type of 
employment 

11,20 Public Private 5,21 5,99 

Education of father 9,11 Bach. and Master 
level 

Basic level 3,06, 2,50 3,27 

Vocation of father 7,46 Manager  4,56  

Private pension, 
shares etc.  

7,46  Yes  5,89 

Value of 
summerhouse  

6,22  Value >800,000  4,48 

Ownership of house 5,64 Rented housing  3,52  

Household income 5,49 < DKK 220.000  2,76  

Value of car 4,93  > DKK 500.000  3,72 

 45,69 28,36 

74,05 
  

The two extracted axes of this analysis fit very well indeed with the model of the social space 

presented by Bourdieu in Distinction depicting the two fundamental principles of social 

differentiation characterising the “advanced and differentiated society”, where, on each level of the 

capital volume dimension, there is a “chiasmic” or inverse relationship between the two forms of 

capital. The third axis, the one which explains 14,4 % of the total variance, also sticks to Bourdieu’s 

model, as it  reflects social trajectories.  It opposes those with fathers in low social positions 

(unskilled workers and farmers, and lowest educational certificates) to those with fathers in higher 

positions, and it is also related to age.  

In addition to the described features the constructed space bears some important 

secondary characteristics. The constructed space is related to the age: the oldest are situated in the 

low volume domain to the right, and the youngest (among them many students) are concentrated 

close to the vertical axis in the lower area where cultural capital outweighs economic capital. 

Further, the capital composition dimension is related to gender: there are more men positioned in 

the top half of the graph where economic capital is dominant and more women in the lower half 

where cultural capital dominates. Ethnic origin is of minor statistical importance for an overall 

analysis of the social structure in Aalborg, which is why it is overlooked here. These findings 

probably reveal general traits in “advanced and differentiated societies”. Signs of them appear in 

analyses of data of Norwegian origin (Danielsen 2002; Hjellbrekke 2000, Rosenlund 2000, 2002, 

Hjellbrekke & Korsnes 2006), now they appear in a Danish dataset.  



Our dataset contains many indicators of the two forms of capital, as well as indicators 

of social capital (the third major form of capital in Bourdieu’s theory). The abundance of indicators 

has permitted the exploration of other possible solutions. The presented space construction is 

therefore only one among a series of possible solutions – but they all produced similar results. The 

structure of relations between the analysed categories remained basically the same in all solutions. 

The two forms of capital appear to be distributed in the population as two relatively independent 

universes of assets that are internally correlated, but relatively independent of each other. They are 

only partly overlapping and therefore only slightly correlated. In Figure 1 the distribution of 

economic capital follows the diagonal going from the bottom-right quadrant to the top-left, the 

distribution of cultural capital follows the other diagonal (going from top-right quadrant to the 

bottom-left). In order to be revealed in correspondence analysis the two sets have to be 

comprehensively represented by several variables. Using respondent’s education and/or income as 

the only indicators for cultural and/or economic capital is far from sufficient. When adequately 

represented correspondence analysis may bring this structure to surface. In some of the solutions 

examined the universe of cultural capital and that of economic capital were caught by one axis each, 

producing a solution where one axis represented the distribution of economic capital and the other 

the distribution of cultural capital, Usually it suffices to balance the number of categories for each 

form of capital to transform it into a volume/composition-model, such as the one we have presented 

here. The solution presented here, though, is the result of a different procedure. The categories 

student and no car have been treated as passive categories. These categories were strongly 

correlated and gave the solution an unstable character, until they were eliminated as active 

variables. The indicators of social capital were also explored, but were omitted, since they failed to 

produce significant contribution values (with membership in Lion’s Club and Rotary as the only 

exception).  

  

 

 The local space of lifestyles 
 

Next step is to examine the variation of the lifestyle variables according to the space constructed 

above. The space in figure 1 was used as a “predictive map” (Lebart et al 1984:108 ff.): a 

framework for the display of the various lifestyles within the domains where they are particularly 



frequent . Answers to lifestyle questions were projected onto the map as supplementary or 

illustrative points. Thus, the lifestyle variables did not contribute to the construction of the space, 

but were inserted afterwards.  

The lifestyle components indicated in the map below (figure 2) consist of 77 variable 

categories derived from questions that cover the following areas of lifestyles: use of the city, regular 

reading of newspaper or magazines, knowledge and preferences in literature and music, preferred 

TV-programmes and genres, preferences in art, style of housing interior, use of internet, and type of 

food served for guests. The main principle for selecting categories to be included in the map was 

statistical: they are “explained” by at least one of the two dimensions of the space.iii   (72 % of the 

categories have received a t-value larger than 5, 19 % between 3 and 5 and the rest, 7 %, have 

received t-values below 3). An overview of the analysed variables and variable categories are 

presented in APPENDIX 2. 

The space of lifestyles is a system of distinctive signs, which have no meaning in 

themselves, but only in relation to each other. Lifestyle features that frequently occur together will 

be situated close to each other, while those that are unlikely to occur together will be situated far 

from each other, in opposite corners of the space. We will here highlight some of the relational 

patterns in the constructed space of lifestyles (figure 2). On the left side, which we here will baptize 

the west side in order to facilitate the reading, respondents are characterised by high levels of both 

cultural and economic capital. On the right or east side respondents are characterised by low levels 

of capital. The vertical axis separates the fractions with a capital composition dominated by 

economic assets at the upper region (north) from those with a capital composition dominated by 

cultural capital in the lower region of the map (south). In the following we will present findings 

within different areas of lifestyles.  

Choice of newspaper is a strong marker of social position. In this survey 83% of the respondents 

indicate that they read a paper regularly. The division along the horizontal axis, reflecting volume 

of capital, goes between those who are rich in capitaliv (west) reading the ‘serious’ papers 

characterised by more text, more political analysis and more international issues, vs. those with a 

low capital volume (east) reading Ekstra Bladet or BT (tabloid papers), or they do not read papers at 

all. Among those respondents positioned at the west side the division goes between those with high 

levels of economic capital (north west) reading Borsen (financial news/analysis) or Jyllandsposten 

(conservative/right-wing paper, where the infamous Mohammed 



 
 



cartoons were published in 2005) vs. those whose capital assets are dominated by 

cultural capital (south west) reading Politiken (centre/left- paper). One should note, however, that 

the map does not disclose how frequent the activities are: There are, in fact, more people within the 

cultural elite who read Jyllandsposten than who read Politiken, but, as more people within the 

economic elite also read Jyllandsposten, the centre point for this paper is situated among the latter. 

Only a small minority reads Politiken, but the typical reader is an intellectual.  

Use of internet is also clearly associated with capital volume and to some extent with 

capital structure. 80% of the respondents indicate that they use the internet for private matters. Not 

to use the internet is strongly associated with low levels of capital, and is situated within the 

fraction low on cultural assets (north east). Among other uses of the internet, shopping and banking 

are most common within the economic fraction (north west) and information seeking and e-mail is 

frequent within the cultural fraction (south west), while chat and entertainment are frequent uses in 

the south/south-east (a corner where many students are situated, as they have quite a lot of cultural 

capital, but not much economic).  

When asked what type of food to serve for a dinner with guests, the pattern reminds of 

the opposition between the taste for luxury and the choices bound by necessity in Distinction. At the 

west side, most clearly within the cultural fraction (south-west), there is a preference for serving 

something new or exotic, as well as food which is low on fat. Agreement with the statement that 

price is not important is situated up on the economic side. The preference for serving traditional 

Danish food and plenty of food are both located at the east side. The respondents were asked 

whether it was important for them to feel certain that their guests would enjoy what they served 

them. These more including attitudes towards the guests (“something the guests will enjoy”) are 

found in the east low volume domain, thus opposing the more conspicuous attitude in the west 

(“new and exotic”).  

Concerning preferences for TV-programs, those who are rich on cultural capital on the 

west side tend to be more interested in international news than in local news; express a greater 

interest in the US-election than in news about the royal family in Denmark, and appreciate the 

absurd entertainment of The Boys from Angora. The preferences for various entertainment programs 

including Who Wants to be a Millionaire and Robinson are located within the economic corner of 

the map at the low volume side (north-east). The only program where preferences follow the 

distribution of economic capital is The Money Magazine (financial analysis). A news program 

offering background information and debate (Deadline) was included in order to seize the cultural 



elite’s preferences, but did not convincingly do so. According to the TV-companies’ audience 

overviews the reality show Robinson was seen by about four times more people than Deadline was, 

while Robinson in our survey comes out with 18 % self reported frequent viewers and Deadline 

with 44 %. The over reporting of Deadline compared to Robinson may not be due to people lying, 

but perhaps they do not need to watch Deadline so often in order to perceive themselves as 

someone who watch this program, all while they may watch Robinson without identifying 

themselves as someone who watch Robinson. When asked about TV-preferences by an interviewer, 

they want to give an impression of themselves as cultivated people – a sign that symbolic 

dominance  works. The cultural elite’s taste seems in this case to be a dominant taste in the sense 

that it sets a standard for other people, and influences their perception of their own practices.  

When it comes to arts, the main opposition is constituted between appreciation of 

abstract modern art (Cobra painters) and installation art on the one hand, and appreciation of the 

naturalistic and realistic style of expression of the Skagen-Painters on the other. The latter choice 

goes together with preferences for pictures “where you can see what it represents” (Arts: 

figurative). This opposition clearly follows the distribution of cultural capital and it is in agreement 

with the one identified by Bourdieu between a preference for the abstract vs. the figurative. 

However, it is worth noting that although the Skagen Painters are mostly liked within the popular 

classes, they are actually well liked across the social space, and even within the cultural elite they 

are more fancied than the Cobra painters are. 

Regarding style of interior and decoration of the home, all but one question follow 

primarily the volume of capital. The economically rich in the north-west are conspicuous with 

roomy houses, designer furniture (and antiques), and homes described as exclusive. Their 

counterparts are found in the south-east, where homes have second hand furniture, or are (closer to 

the centre) depicted as ordinary. Actually, 80% of the respondents describe their homes in this way. 

Those less inclined to do so, are found in the south-west. This finding may tell more about the 

respondents themselves than about their homes. It may be seen as a sign of the social structuring of 

the strive for individuality, or of a certain self-perception as unique, as un-ordinary. 

To have many books appears among the strongest indicator of the intellectual home. 

Many ornaments and few books characterize the opposite corner (north-east). Authentic artworks 

and a modern style seems linked to a balanced capital structure, but with high capital volume. The 

only question of this kind with a stronger relation to capital composition than to volume is whether 

the home is tidy and clean. While 93 % of the respondents describe their homes as tidy and clean, 



those who have relatively more cultural than economic capital, appear to have (or to perceive 

themselves as people who have) a less strict regime of domestic order. 

When it comes to uses of the city the distribution of indicators follows the capital 

volume axis. While the capital rich in the west use the various institutions and facilities of the city, 

those on the east side are best characterised by their non-use of the city. Attending the carnival 

parade is the only exception from this pattern. Its participators are mostly young people located in 

the south area of the space. Attending sporting events (Women’s handball and AaB games) is 

associated with relatively high levels of economic assets (north/north-west), while all the cultural 

institutions (museum, theatre, symphony orchestra, jazz festival) are more frequently used by those 

with relatively more cultural assets (south/south-west). The non-users of all of these facilities of the 

city are located in the north east.  

The literature questions include answer categories reflecting not only likes but also 

dislikes and lack of knowledge. Regarding reading patterns we find a similar tendency as the one 

identified in use of the city. Seven of the eight authors included in the survey were mainly read by 

respondents situated within the cultural elite (only two are included in the map). The exception is 

Danielle Steel, who is more frequently read by people at the low volume side (east). Reading her is 

actually situated very close to the point representing not knowing who she is. The cultural elite do 

not read her, do not want to read her – but they know who she is.  

 Regarding musical taste the respondents were invited to express their positive or 

negative appreciation of 8 artists, composers or works. The strongest marker of cultural capital 

came out to be Miles Davis (poor Adorno must be turning in his grave). More surprisingly though, 

Stravinsky, chosen as a possible marker of high-brow taste, is not particularly associated with the 

intellectual elite, although somewhat more with the fractions rich on cultural capital than those rich 

on economic capital. Furthermore, a hard rock band named DAD has not only a much higher 

frequency of likes than Stravinsky, it is also as strongly associated with the intellectual segments of 

the social space. Beyond the limits of the elite’s tolerance, however, we find the Danish light-pop 

band Kandis and the Danish-American C&W singer Tamra Rosanes. They are both among the well 

liked artists in the north east. The east side of the map is characterised by higher reporting of “no 

knowledge” of the artists/composers. 



APPENDIX 1 
 

 

VARIABLES AND VARIABLE CATEGORIES USED FOR THE CONS TRUCTION THE 
AALBORGIAN SOCIAL SPACE 
 
Respondent, private or public sector employment    

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Private employment 345 345,00 345 345,00 
Public employment 308 308,00 308 308,00 
Mixed 11 11,00 Passive   
Missing category 510 510,00 Passive   

     
Own housing, co-operative or rented housing   

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Own house 715 715,00 715 715,00 
Co-operative  46 46,00 46 46,00 
Rented housing 411 411,00 411 411,00 
Don't know 2 2,00 Passive   

     
Private pension, shares, bonds, art collection etc.    

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Yes 167 167,00 167 167,00 
No 993 993,00 993 993,00 
Missing category 14 14,00 Passive   

     
Value of summer house     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

No summer house 1019 1019,00 1019 1019,00 
Below 800.000 DKK 84 84,00 84 84,00 
More than 800.000 DKK 71 71,00 71 71,00 

     
Value of car(s)     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

No car 275 275,00 Passive   
Below DKK 50.000 210 210,00 210 210,00 
DKK 51.000 -  100.000 239 239,00 239 239,00 
DKK 101.000 – 200.000 226 226,00 226 226,00 



DKK 201.000 -350.000 124 124,00 124 124,00 
> DKK 500.000 65 65,00 65 65,00 
Missing category 35 35,00 Passive   

     
Father’s vocation     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Employer, self-employed 315 315,00 315 315,00 
Manager 321 321,00 321 321,00 
Skilled worker 218 218,00 218 218,00 
Unskilled worker 249 249,00 249 249,00 
Missing category 71 15,00 Passive   

     
Respondent’s education     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Education basic level  171 171,00 171 171,00 
High school, vocational 458 458,00 458 458,00 
Short university  113 113,00 113 113,00 
Bachelor level, humanities, soc. 
sciences 

179 179,00 179 179,00 

Bachelor level, economy, 
administration 

76 76,00 76 76,00 

Master level, humanities, soc. 
sciences  

68 68,00 68 68,00 

Master level, economy, 
administration 

69 69,00 69 69,00 

Missing category 40 40,00 Passivee   

     
Household income     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Below DKK 220.000 192 192,00 192 192,00 
DKK 221.000 – 335.000 209 209,00 209 209,00 
DKK 336.000 – 490.000 160 160,00 160 160,00 
DKK 500.000 – 599.000 251 251,00 251 251,00 
Above DKK 600.000 158 158,00 158 158,00 
missing category 204 204,00 Passive   

     
Father’s education     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Education basic level 399 399,00 399 399,00 
Vocational training 468 468,00 468 468,00 
High school, short university 53 53,00 53 53,00 
Bachelor level university 120 120,00 120 120,00 



Master level university 59 59,00 59 59,00 
Other 31 31,00 Passive   
Missing category 44 44,00 Passive   

     
Vocation of respondent     

Label of categories 
Count before 

cleaning 
Weight before 

cleaning 
Count after 

cleaning 
Weight after 

cleaning 

Technical work, civil engeneer  35 35,00 35 35,00 
Health personal  47 47,00 47 47,00 
Teachers university/high school 44 44,00 44 44,00 
Teachers basic level 31 31,00 31 31,00 
Managers 44 44,00 44 44,00 
Managers senior level 38 38,00 38 38,00 
Office workers 98 98,00 98 98,00 
Transport 43 43,00 43 43,00 
Metal and machinery 49 49,00 49 49,00 
Building and extraction 39 39,00 39 39,00 
Police, firebrigade, military 69 69,00 69 69,00 
Personal  85 85,00 85 85,00 
Sales and travels 32 32,00 32 32,00 
Pensioner, etc. 235 235,00 235 235,00 

Unemployed, etc. 85 85,00 85 85,00 
Student 132 132,00 Passive   
Missing category 68 68,00 Passive   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



APPENDIX 2 
 

VARIABLES USED FOR THE CONSTRUCTION OF THE AALBORGI AN SPACE OF 
LIFESTYLES 

 

VARIABLES 
Coordinates of 
supplementary 
categories 

 
Test-values of 
supplementary 
categories 

Label   Count    Axis  1 Axis  2 Axis  1 Axis  2 

Nordjyllands Kunstmuseum (museum of art)    

NJ Museum of Art, yes 508 -0,17 -0,26 -5,64 -8,84 

NJ Museum of Art, no 664 0,23 0,12 11,31 6,07 

Don't know/no knowledge 2 0,86 -0,36 1,22 -0,51 

      

Concert with the symphony orchestra of Aalborg   

mphony orchestra, yes 240 -0,29 -0,09 -5,30 -1,71 

Symphony orchestra, no 931 0,15 -0,03 29,97 -5,95 

Don't know/no knowledge 3 0,28 -0,58 0,49 -1,01 

      

Aalborg Jazz festival      

Jazz festival, yes 299 -0,16 -0,35 -3,33 -7,42 

Jazz festival, no 871 0,13 0,06 18,77 8,50 

Don't know/no knowledge 4 0,24 0,30 0,49 0,59 

      

Aalborg Theatre      

Theatre, yes 612 -0,19 -0,14 -8,22 -5,95 

Theatre, no 559 0,33 0,06 12,47 2,42 

Don't know/no knowledge 2 0,46 -1,09 0,66 -1,54 

missing category 1 1,11 -0,93 1,11 -0,93 

      

Participated in parade at the Carnival of Aalborg   

Carnival Parade, yes 380 0,01 -0,26 0,30 -6,64 

Carnival Parade, no 792 0,08 0,06 6,25 4,84 

Don't know/no knowledge 2 0,46 -1,09 0,66 -1,54 

      

AaB-games (Soccer, handball or ice hockey).   

AaB-games, yes 494 -0,11 0,00 -3,62 0,02 

AaB-games, no 678 0,18 -0,08 9,26 -3,94 

Don't know/no knowledge 1 0,94 -0,21 0,94 -0,21 

missing category 1 0,46 -0,20 0,46 -0,20 

      

Women's handball      

Women's handball, yes 198 -0,15 0,27 -2,34 4,25 

Women's handball, no 975 0,10 -0,11 11,63 -12,55 

Don't know/no knowledge 1 0,94 -0,21 0,94 -0,21 

      

Proud of being from Aalborg      



 Proud of being from Aalborg, yes 887 0,14 0,06 25,40 10,30 

 Proud of being from Aalborg, neutral 152 -0,31 -0,25 -4,24 -3,41 

 Proud of being from Aalborg, no 74 -0,18 -0,31 -1,58 -2,81 

Don´t know 57 0,07 -0,71 0,57 -5,49 

missing category 4 1,16 0,21 2,32 0,42 

      

Proud of being Danish      

Proud of being Danish, yes 1056 0,09 0,02 7,25 1,49 

Proud of being Danish, neutral 67 -0,28 -0,61 -2,36 -5,21 

Proud of being Danish, no 29 -0,20 -0,51 -1,12 -2,78 

Don´t know 12 -0,02 -0,81 -0,06 -2,83 

missing category 10 -0,09 -0,58 -0,29 -1,84 

      

Read the paper on a regular basis      

Read paper, yes 979 -0,01 -0,01 -1,36 -1,04 

Read paper, no 195 0,41 -0,22 6,50 -3,47 

Ved ikke 0 0,00 0,00 0,00 0,00 

      

Politiken      

Politiken, yes 77 -0,74 -0,91 -6,75 -8,32 

Politiken, no 901 0,05 0,07 15,20 20,51 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 196 0,41 -0,22 6,42 -3,53 

      

Jyllandsposten      

Jyllandsposten, yes 279 -0,45 0,21 -9,06 4,19 

Jyllandsposten, no 699 0,16 -0,10 9,04 -5,21 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 196 0,41 -0,22 6,42 -3,53 

      

Børsen      

Borsen, yes 57 -1,09 1,17 -8,51 9,08 

Borsen, no 921 0,06 -0,08 15,49 -22,48 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 196 0,41 -0,22 6,42 -3,53 

      

BT      

BT, yes 105 0,36 0,15 3,91 1,62 

BT, no 873 -0,06 -0,03 -8,13 -3,98 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 196 0,41 -0,22 6,42 -3,53 

      

Ekstrabladet      

EB, yes 101 0,41 0,01 4,38 0,06 

EB, no 877 -0,06 -0,01 -9,27 -1,54 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 196 0,41 -0,22 6,42 -3,53 

      

TV: The Boys From Angora      



TV: The Boys from Angora, yes 407 -0,15 -0,25 -4,12 -6,86 

TV: The Boys from Angora, no 760 0,17 0,07 11,46 4,86 

Don't know 6 0,74 -0,15 1,83 -0,36 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV: Doctor's Desk      

TV: Doctor's Desk, yes 483 0,41 0,12 13,06 3,88 

TV: Doctor's Desk, no 687 -0,18 -0,15 -9,77 -8,18 

Don't know 3 0,35 -0,51 0,61 -0,88 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV: Deadline      

TV: Deadline, yes 519 -0,05 -0,07 -1,82 -2,44 

TV: Deadline, no 648 0,15 -0,02 6,93 -1,04 

Don't know 6 0,57 0,22 1,41 0,54 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV: The Money Magasine      

TV: The Money Magasine, yes 611 -0,02 0,29 -0,68 12,46 

TV: The Money Magasine, no 561 0,14 -0,40 5,44 -15,44 

Don't know 1 0,80 0,60 0,80 0,60 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV: Who Wants to be a millionaire?    

TV: Who Wants to be a millionaire, yes 702 0,22 0,07 12,15 3,91 

TV: Who Wants to be a millionaire, no 469 -0,18 -0,21 -5,62 -6,58 

Don't know 2 0,87 0,19 1,23 0,27 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV Robinson      

TV Robinson, yes 207 0,18 0,06 2,96 0,97 

TV: Robinson, no 964 0,03 -0,06 4,22 -8,21 

Don't know 2 0,87 0,19 1,23 0,27 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

TV: More interested in local news than in international   

TV: Local over international, yes 394 0,38 0,10 9,89 2,70 

TV: Local over international, netural 339 0,10 0,06 2,26 1,36 

TV: Local over international, no 426 -0,27 -0,24 -7,69 -6,88 

Don`t know 10 0,24 -0,32 0,78 -1,01 

missing category 5 0,27 -1,08 0,60 -2,42 

      

TV: More interested in the royal family than in the US presidential election   

TV: Royal family over US president, yes 540 0,31 0,06 11,20 2,09 

TV: Royal family over US president, neutral 245 -0,01 -0,05 -0,23 -0,86 

TV: Royal family over US prersident, no 357 -0,27 -0,17 -6,45 -4,13 

Don`t know 24 -0,22 -0,22 -1,11 -1,07 

missing category 8 0,78 -0,68 2,21 -1,93 

      



Don't use internet for personal matters    

Internet, don't use 295 0,84 0,15 17,52 3,09 

Internet, use 869 -0,21 -0,11 -29,54 -15,52 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

Internet: Information      

Internet: Information, yes 715 -0,22 -0,08 -12,79 -4,88 

Internet: Information, no 449 0,49 0,02 14,63 0,45 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

Internet: Entertainment/gaming/music    

Internet: Game/music, yes 146 0,20 -0,28 2,57 -3,74 

Internet: Game/music, no 1018 0,03 -0,01 3,08 -1,11 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

Internet: Chat      

Internet: Chat, yes 48 0,36 -0,42 2,53 -3,01 

Internet: Chat, no 1116 0,04 -0,03 2,85 -2,10 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

Internet: E-mail      

internet: E-mail, yes 627 -0,23 -0,17 -10,29 -7,80 

Internet: E-mail, no 537 0,38 0,10 13,88 3,73 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

Internet: shopping/banking      

Internet: Shopping/banking, yes 445 -0,29 0,07 -8,55 2,08 

Internet: Shopping/banking, no 719 0,27 -0,12 15,56 -6,92 

Ved ikke 0 0,00 0,00 0,00 0,00 

missing category 10 0,64 0,17 2,05 0,55 

      

How often do you read books in your spare time?   

Read books, yes 646 -0,06 -0,20 -2,66 -9,59 

Read books, no 528 0,20 0,15 7,06 5,33 

Don't know 0 0,00 0,00 0,00 0,00 

      

Litt:  Svend Åge Madsen, for eksempel Syv aldres gals   

Lit: Svend Åge Madsen, yes 109 -0,47 -0,94 -5,18 -10,43 

Lit: Svend Åge Madsen, have read 56 -0,31 -0,26 -2,38 -2,04 

Lit: Svend Åge Madsen, have not read, but will read 81 -0,12 -0,22 -1,08 -2,05 

Lit: Svend Åge Madsen, have not read and will not 390 0,11 0,01 2,88 0,25 

Don't know 10 -0,22 -0,05 -0,69 -0,16 

missing category 528 0,20 0,15 7,06 5,33 

      



      

Litt: Danielle Steel, for eksempel Kun for en sommer?   

Lit: Danielle Steel, have read 209 0,04 -0,06 0,71 -1,03 

Litt: Danielle Steel, have not read, but will read 31 -0,15 -0,14 -0,85 -0,78 

Lit: Danielle Steel, have not read and will not 273 -0,23 -0,38 -4,50 -7,51 

Lit: Danielle Steel, do not know this writer 127 0,17 -0,10 2,05 -1,21 

Don't know 6 -0,01 0,41 -0,02 1,01 

missing category 528 0,20 0,15 7,06 5,33 

      

Music: Miles Davis      

Music: Miles Davis, like 306 -0,26 -0,25 -5,60 -5,40 

Music: Miles Davis, neutral 131 -0,18 -0,20 -2,20 -2,42 

Music: Miles Davis, don’t like 270 0,00 0,13 0,02 2,54 

Music: Miles Davis, no knowledge 442 0,37 0,05 10,76 1,50 

Don't know 23 0,35 -0,28 1,69 -1,36 

missing category 2 0,70 -0,21 0,99 -0,30 

      

Music: Stravinsky      

Music: Stravinsky, like 331 0,00 -0,11 0,01 -2,51 

Music: Stravinsky,  neutral 197 -0,11 -0,12 -1,76 -1,91 

Music: Stravinsky, don’t like 445 0,06 0,06 1,87 1,66 

Music: Stravinsky, no knowledge 187 0,32 -0,07 4,86 -1,01 

Don't know 13 0,17 -0,32 0,61 -1,15 

missing category 1 0,94 -0,21 0,94 -0,21 

      

Music: Tamra Rosanes      

Music: Tamra Rosanes, like 512 0,11 0,24 3,79 8,17 

Music: Tamra Rosanes, neutral 167 -0,13 -0,29 -1,93 -4,19 

Music: Tamra Rosanes, don’t like 308 -0,07 -0,29 -1,54 -6,31 

Music: Tamra Rosanes, no knowledge 176 0,29 -0,20 4,27 -2,91 

Don't know 10 0,47 -0,01 1,50 -0,04 

missing category 1 0,94 -0,21 0,94 -0,21 

      

Music: DAD      

Music: DAD, like 562 -0,04 -0,10 -1,51 -3,84 

Music: DAD, neutral 135 -0,22 -0,32 -2,83 -4,00 

Music: DAD, don’t like 282 0,07 0,04 1,34 0,71 

Music: DAD, no knowledge 187 0,52 0,21 7,96 3,24 

Don't know 7 0,65 -0,29 1,72 -0,77 

missing category 1 0,94 -0,21 0,94 -0,21 

      

Music: Kandis      

 Music: Kandis. like 294 0,76 0,33 15,92 6,96 

 Music: Kandis, neutral 160 0,10 0,26 1,44 3,64 

 Music: Kandis, don't like 669 -0,27 -0,27 -13,46 -13,57 

 Music: Kandis, no knowledge 47 0,12 -0,16 0,81 -1,16 

Don't know 3 0,14 -1,07 0,24 -1,85 

missing category 1 0,94 -0,21 0,94 -0,21 

      



Music: Carmen      

Music: Carmen, like 401 0,04 -0,12 1,05 -3,27 

Music: Carmen, neutral 135 -0,28 -0,21 -3,55 -2,66 

Music: Carmen, don't like 477 0,11 0,11 3,52 3,50 

Music: Carmen, no knowledge 150 0,21 -0,19 2,85 -2,49 

Don't know 10 0,53 0,09 1,68 0,29 

missing category 1 0,94 -0,21 0,94 -0,21 

      

I prefer paintings when you can tell what it's surpo   

Arts: Figurative, agree 533 0,46 0,17 16,53 6,01 

Arts: Figurative, netral 151 -0,17 -0,24 -2,26 -3,20 

Arts: Figurative, disagree 484 -0,32 -0,21 -10,18 -6,73 

 Don´t know 2 1,22 -0,32 1,73 -0,45 

missing category 4 -0,19 -0,80 -0,38 -1,61 

      

I like the Skagen Painters      

Arts: Skagen Painter, agree 943 0,08 0,01 12,92 1,48 

Arts: Skagen Painter, neutral 96 -0,02 -0,21 -0,18 -2,21 

Arts: Skagen Painter, disagree 102 -0,24 -0,30 -2,59 -3,17 

 Don´t know 27 0,65 -0,28 3,43 -1,47 

missing category 6 0,36 -0,39 0,88 -0,96 

      

I like Cobra painters      

 Arts: Cobra painter, agree 543 -0,17 -0,17 -6,28 -6,06 

 Arts: Cobra painter, neutral 138 0,08 -0,14 0,99 -1,78 

 Arts: Cobra painter, disagree 332 0,31 0,15 6,97 3,50 

 Don´t know 149 0,31 0,06 4,19 0,85 

missing category 12 0,25 -0,27 0,87 -0,94 

      

I find installation art interesting      

Arts: Installation, agree 125 -0,32 -0,68 -3,80 -8,13 

Arts: Installation, neutral 48 -0,32 -0,45 -2,29 -3,17 

Arts: Installation, disagree 962 0,10 0,06 13,57 8,04 

 Don´t know 31 0,57 -0,06 3,21 -0,34 

missing category 8 0,70 -0,47 1,97 -1,33 

      

Have visited an arts exhibition within the last year    

Arts exhibition, yes 549 -0,24 -0,16 -8,92 -5,95 

Arts exhibition, no 624 0,32 0,06 14,35 2,52 

Arts exhibition, don’t know 1 -0,50 0,61 -0,50 0,61 

      

My home is spacious      

Home: Spacious, yes 1011 0,01 0,03 0,49 2,89 

Home: Spacious, no 159 0,40 -0,49 5,49 -6,82 

Don`t know 3 0,97 -0,61 1,68 -1,05 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

My home is tidy and clean      

Home: Tidy and clean, yes 1084 0,07 0,00 5,16 -0,26 



Home Tidy and clean, no 78 -0,08 -0,58 -0,77 -5,32 

Don`t know 3 -0,43 -0,20 -0,74 -0,34 

missing category 9 0,26 -0,29 0,79 -0,89 

      

My home is with second-hand furniture    

Home: Second hand furniture, yes 95 0,30 -0,48 3,13 -4,95 

Home: Second hand furniture, no 1068 0,03 0,00 2,55 -0,07 

Don`t know 8 0,59 -0,38 1,67 -1,07 

missing category 3 0,12 -0,75 0,21 -1,30 

      

My home is ordinary      

Home: Ordinary. yes 930 0,15 0,00 30,38 0,77 

Home:Ordinary, no 226 -0,30 -0,20 -5,17 -3,54 

Don`t know 16 0,04 -0,41 0,15 -1,64 

missing category 2 -0,66 -1,38 -0,93 -1,96 

      

My home is Modern      

Home: Modern, yes 721 -0,12 -0,03 -7,23 -1,60 

Home: Modern, no 441 0,36 -0,08 10,59 -2,43 

Don`t know 9 -0,31 0,73 -0,94 2,21 

missing category 3 0,12 -0,75 0,21 -1,30 

      

My home is exclusive      

Home: Exclusive, yes 316 -0,23 0,17 -5,15 3,70 

Home: Exclusive, no 846 0,16 -0,12 17,86 -13,18 

Don`t know 9 0,50 -0,12 1,49 -0,35 

missing category 3 0,12 -0,75 0,21 -1,30 

      

Home: Designer-furniture      

Home: Designer furniture, yes 251 -0,57 0,07 -10,55 1,22 

Home: Designer furniture, no 916 0,23 -0,07 86,91 -27,10 

Don`t know 4 -0,04 -0,09 -0,07 -0,17 

missing category 3 0,12 -0,75 0,21 -1,30 

      

Home Many aniquities      

Home: Many antiques, yes 295 -0,15 0,06 -3,18 1,19 

Home: Many antiques, no 876 0,13 -0,08 19,98 -11,53 

Don`t know 1 0,35 0,17 0,35 0,17 

missing category 2 -0,66 -1,38 -0,93 -1,96 

      

Home: many books      

Home: Many books, yes 758 -0,10 -0,17 -6,71 -11,45 

Home: Many books, no 415 0,35 0,19 9,75 5,29 

Don`t know 0 0,00 0,00 0,00 0,00 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

Home: Many decorative things      

Home: Decorative things, yes 678 0,18 0,09 9,02 4,78 

Home: Decorative things, no 495 -0,10 -0,23 -3,17 -7,46 



Don`t know 0 0,00 0,00 0,00 0,00 

missing category 1 -2,25 -2,56 -2,25 -2,56 

      

Home: Mainly authentic artworks    

Home: Authentic artworks, yes 396 -0,29 -0,02 -7,59 -0,42 

Home: Authentic artworks, no 771 0,23 -0,06 16,26 -4,23 

Don`t know 4 1,34 0,63 2,69 1,25 

missing category 3 0,12 -0,75 0,21 -1,30 

      

      

Inviting for dinner: light on fat      

Dinner: Light on fat, yes 568 -0,13 -0,19 -5,09 -7,41 

Dinner: Light on fat, no 425 0,17 0,05 4,83 1,41 

Don`t know 5 -0,10 -0,77 -0,23 -1,72 

missing category 176 0,40 0,22 5,95 3,27 

      

Inviting for dinner: Plenty of food    

Dinner: Plenty of food, yes 950 0,03 -0,07 5,08 -10,64 

Dinner: Plenty of food, no 45 -0,67 -0,39 -4,59 -2,65 

Don`t know 3 -1,62 -1,64 -2,81 -2,84 

missing category 176 0,40 0,22 5,95 3,27 

      

Inviting for dinner: Traditional food    

Dinner: Traditional food, yes 457 0,31 0,14 9,43 4,29 

Dinner: Traditional food, no 538 -0,27 -0,29 -9,66 -10,54 

Don`t know 3 -0,38 0,25 -0,66 0,43 

missing category 176 0,40 0,22 5,95 3,27 

      

Inviting for dinner: Price not important    

Dinner: Price not important, yes 659 -0,07 0,02 -3,59 0,83 

Dinner: Price not important, no 336 0,15 -0,29 3,42 -6,78 

Don`t know 2 -0,61 -0,43 -0,86 -0,60 

missing category 177 0,39 0,21 5,75 3,05 

      

Inviting for dinner: new/ecxotic      

Dinner: New/exotic, yes 573 -0,20 -0,14 -7,99 -5,65 

Dinner: New/exotic, no 422 0,28 -0,01 7,72 -0,42 

Don`t know 3 -0,66 -0,77 -1,15 -1,33 

missing category 176 0,40 0,22 5,95 3,27 

      

Inviting for dinner: Something I know the guests like   

Dinner: Something guests like, yes 583 0,11 -0,03 4,40 -1,38 

Dinner: Something guests like, no 406 -0,16 -0,16 -4,34 -4,25 

Don`t know 8 0,19 -0,58 0,54 -1,66 

missing category 177 0,39 0,21 5,75 3,05 

      

Politics is to complicated for me to grasp    

Politics complicated, agree 567 0,36 -0,03 13,89 -1,16 

Politics complicated, neutral 101 -0,05 0,12 -0,58 1,24 



Politics complicated, disiagree 495 -0,28 -0,09 -9,17 -2,84 

missing category 11 0,80 -0,36 2,68 -1,21 

      

The current level of aid from Denmark to developing country   

more development aid, yes 291 -0,19 -0,35 -3,97 -7,28 

more development aid, neutral 143 -0,03 -0,01 -0,36 -0,15 

more development aid, no 615 0,15 0,13 6,69 5,73 

missing category 125 0,27 -0,23 3,29 -2,77 

 

If the jobs are scarce, employers should hire native    
Hire native workforce, yes 340 0,56 0,28 12,99 6,43 
Hire native workforce, neutral 106 0,12 0,23 1,34 2,53 
Hire native workforce, no 675 -0,21 -0,24 -10,78 -12,50 
missing category 53 0,16 -0,10 1,21 -0,73 

 
 
 

                                                 
i  The approach may also be reversed (the reciprocal approach – Lebart 1984) with lifestyle variables as the point of 
departure for the construction (as active variables). This is the approach chosen by Savage et al. (2005) who started 
from a space of lifestyles and then inserted independent variables as supplementary points and analyzed them as 
“structuring variables”, relying on the methodology developed by LeRoux & Rouanet (2004). Judging from other 
correspondence analyses undertaken by Bourdieu (Bourdieu 1996 for instance) and close reading of Distinction, we 
believe that he conceived the model of the social space and space of lifestyle (Bourdieu 1984, 128-9) on the basis of the 
methodology we have utilised here, using capital indicators as active variables. Distinction is however silent on the 
matter. When validating the model, however, the reciprocal approach was used (named “Variants of the dominant taste” 
(Bourdieu 1984, 262) and “Variants of the petit-bourgeoisie taste” (Bourdieu 1984, 340). These are the best-
documented correspondence analyses in Distinction.  
ii This is a choice of convenience; the software SPAD used in the analyses proposes to show the first principal axis as 
the x-axis, the second as the y-axis as the default option.  
iii  The software used in the analyses, SPAD, provides this parameter. Although being alien to the methodology of 
correspondence analysis – it is based on probability reasoning and simply test the 0-hypothesis - it functions as a rough 
tool to establish whether or not a position of a point is reasonably well explained by the axis.     
iv It would have been much easier writing this if we could stick to Distinction’s terminology “dominant classes”, 
“dominated classes” etc. We find the concepts problematic, firstly because we are not sure that “class” is an appropriate 
term for these groups, and secondly because “domination” is not yet demonstrated in our analysis. Either can we adopt 
the term “field of power” without a demonstration that it is (a), a field, and (b), that it has power. We therefore keep to 
these more clumsy descriptions of groups that are separated solely on the basis of whether they have cultural and/or 
economic assets or not. For simplicity’s sake we will sometimes use terms like cultural or economic “elite”, albeit not 
forgetting that these are loaded terms, too.  
 
 


